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Basic design of healthcare marketing and

social implementation of healthcare projects
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Abstract

Healthcare marketing focuses on the acquisition of target action and leads health promotion and
healthcare business projects to social implementation. Many business concepts in the world end up
in product development, without taking the form of a project, and social implementation is not
achieved. This paper interrogates the phenomenon from the perspective of healthcare marketing
and healthcare projects and presents the requirements for social implementation.

Key words: target action, marketing-mix, cluster, outcome, social implementation.



